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Event Briefing

Hungary Is an Attractive
Investment Target for The
Chinese

Hungary as an attractive invest-
ment location was presented on
the IV. China Brands Exhibition
and Business Forum held in Asia-
Center on 24 May 2011 as well.

lish business relations in Europe.
The project aims at building trust
with the promise of guaranteed
continuous and homogenous qual-
ity and delivery. And also it means
direct contact with producers and
investors without expensive and
time consuming travels, Szorad
added.
On the event also attended Depu-
ty Director of Department Com-
merce of Shaanxi Province, Wang
Guolong, Deputy Director General
of Bureau of Com-

More and more people realize
the opportunities in the trade re-
lations with Far-Eastern countries
after the strengthening of Chinese
relations - one traditional program
for that is China Brands Exhibition
and Business Forum which intends
to introduce real Chinese brands
for businessmen from Hungary
and Central and Eastern Europe.

A total number of 80 European
participants signed up to meet the
registered 25 Chinese companies
and the results speak for them-
selves as a significant number of
159 prearranged business meet-
ings were held by the end of the
forum.

Sales Executive Director of CBTC
Representative Office, Gdabor Szo-
rad presented AsiaCenter’s brand
new project: CBTC (China Brand
Trade Center) which is a trade
platform, a concentrated market-
place of competitive branded Chi-
nese products and their suppliers.
CBTC Budapest is a trade center
hosting various business develop-
ment organizations ready to estab-
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Commercial Counsel-
lor of the Embassy
of the People’s Re-
public of China in
the Republic of Hun-
gary Wang Honglian,
Deputy President of
the Hungarian Invest-
ment and Trade Agency Dr. Gyorgy
Kerekes and Managing Director of
AsiaCenter Rudolf Riedl. After the
business forum, businessmen all
over the country and from the CEE
region could meet Chinese traders
and its products and supply.

Conference and
Consultation Opportunity
on Protection of Intellectual
Property in China

The Committee for Hungarian-Chi-
nese Relations of Hungarian Cham-
ber of Commerce and Industry or-
ganized a conference with the title
"Entrepreneurship and intellectual
property protection in China’ in Ybl
Palace on 8th June 2011. The topic
of the event was to make business
on the Chinese market, its require-
ments and Chinese business envi-
ronment as well. It was an unique
opportunity for consultation with
the representatives of EU organiza-
tions in Beijing who provided per-
sonalized advice on China.
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Greetings

Dear Partner,

I would dedicate you the summer
edition of our newsletter. AsiaCen-
ter had very busy months, but we
already can see the benefits of our
hard work: we finally opened CBTC
(China Brand Trade Center) with the
introduction of Zhejiang, one of Chi-
na’s most developed province. We
hope, it will be a perfect trade plat-
form, a concentrated marketplace of
competitive branded Chinese prod-
ucts and their suppliers. Our new
project, CBTC provides modern,
high quality business environment
in terms of showroom areas, offices
and warehouse capacity. You can
find this special project in the West
Wing of AsiaCenter. CBTC is an ex-
tension of the AsiaCenter concept,
to create a basis for Chinese brand-
ed commodities in Europe. Key
sectors of the concept include au-
tomotive car parts, electronics and
renewable energy-related products
and services. I think this is the first
hub of the modern silk road in the
European Union.

This year, we will be the exhibition
partner of the China Investment Fo-
rum at Prague-as well as participat-
ing in the Automotive and Green
Day of those in Beijing. The efforts
are the same for strengthening the
relations between China and the
CEE region. CBTC will host the
next Haszon Academy organized
for Hungarian SMS ’s in Septem-
ber. This time the media publisher
Haszon will deliver lecturers ad-
vising entrepreneurs about doing
business in China.

We renewed our four-language
CBTC website - now it contains
more and better information and
a user-friendly layout. And talking
about internet: we offer free inter-
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net service in AsiaCenter’s build-
ings from now on.

I wish you a successful cooperation
with AsiaCenter and CBTC.

Rudolf Riedl
Managing Director




Cooperation with China
Investment Forum

P

China Investment Forum, which
initiated cooperation with Asia-
Center and CBTC, will be orga-
nized in Prague this year as well.
Two industrial days - automotive
and renewable energy - will be
held in China in the summer-au-
tumn period (in August and Sep-
tember) with the aim of promot-
ing the Central-Eastern-European
region and cooperation between
industrial players. China Invest-
ment Forum, which started last
year in Prague, tries to strengthen
relations between Czech Repub-
lic and also the region and China,
encourage investments; EU stake-
holders, businessmen and repre-
sentatives of Chinese institutions
attended on the conference.

New Webpage for CBTC

CBTC (China Brand Trade Center)
has renewed its webpage for bet-
ter information, so it has got a user-
friendly layout as well. The four-lan-
guage website has got information
about the history of the project, its
first steps, events and all the useful
services what CBTC as a trade plat-
form can offer for its wholesaler
partners and visitors, such as con-
venient infrastructure, information
desk, restaurants and cafés, bank-
ing and money exchange, language
services, loading terminals, confer-
ences and trade seminars. If inter-
ested, please visit our brand new
website at www.cbtc.hu.
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Haszon Academy in CBTC

Monthly magazine Haszon asked
CBTC for being an expert and pro-
viding a place for an event regard-
ing China on 22 September 2011.
Haszon magazine has a 30 thou-
sand database of SMEs and CBTC
has more than eight years experi-
ence and can ensure accumulat-
ed knowledge in the topic of the
Haszon Academy.

Haszon

iDL il e

. J:‘Lﬂ i) mﬂ?fﬂ"}

Free Wifi in AsiaCenter

AsiaCenter provides free internet
service for the visitors. We ensure
one hour internet usage for the visi-
tors of AsiaCenter at the restaurants
of second floors of both buildings
and on the area between the ground
floor and panorama elevator.

™
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Magyarorszag vonzo
befektetési cél a kinaiaknak

Magyarorszag mint vonzé befekte-
tési célpont is bemutatkozott a IV.
Kinai Markik Uzleti Foruman az
AsiaCenterben 2011. majus 24-én.
A kinai kapcsolatok meger6sodését
kovetden egyre tobben vannak
tisztaban a tavol-keleti orszagokkal
valé kereskedelmi kapcsolatokban
rejlo lehetdségekkel - ehhez egy
hagyomanyos program a Kinai Mar-
kak Uzleti Foruma, amelynek célja,
hogy valodi kinai markakat mutas-
sanak be magyar és kozép-kelet-eu-
ropai tizletemberek szamara.

SMARAGD
TEREM

Szellemi tulajdonjog-
védelem Kinaban

A Magyar Kereskedelmi és Ipar-
kamara Magyar-Kinai Tagozata
»Vallalkozas és szellemi tulajdon-
jog-védelem Kinaban” cimmel kon-
ferenciat rendezett 2011. junius
84n az Ybl Palotaban. A rendez-
vényen atfogo képet adtak a kinai
piacralépéssel kapcsolatos legfon-
tosabb kovetelményekrol, valamint
a kinai uizleti kornyezetrol.

Egyiittmiikodés a China
Investment Forummal

Idén ismét megrendezik Pragaban a
China Investment Forumot, amely
egyluttmikodést kezdeményezett
az AsiaCenterrel és a CBTC-vel.
A nyari-6szi idészakban (augusz-
tus-szeptember) két iparagi - au-
toipar, megujulé energia - napot
rendeznek Kinaban, amelynek
célia a kozép-kelet-europai régio
népszerasitése, valamint az iparagi
szereplOk Osszefogasa.

CBTC
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Megujult honlap

A CBTC (China Brand Trade Cen-
ter) honlapja megujult a jobb ta-
jékoztatas és a konnyebb hasznal-
hatosag érdekében. A négynyelvil
honlapon hasznos informaciok ol-
vashatok a projekt torténetérdl, a
varhaté eseményekrol, valamint a
CBTC altal nyujtott szolgaltatasok-
rol. www.cbtc.hu

Ingyenes internet az
AsiaCenter épiileteiben

Az AsiaCenter minden latogato6ja-
nak ingyenes internetszolgaltatast
biztosit. Mindkét épiilet masodik
emeletén az éttermeknél, valamint
a foldszint és a panoramalift kd6zotti
teriileten napi egy ora internetezési
lehet6ség all az AsiaCenter vendé-
geinek rendelkezésére.

A CBTC szakértoje lesz egy
konferencianak

A CBTC lesz a szakértoje €s a hely-
szine a Haszon magazin altal szerve-
zett Haszon Akadémianak szeptem-
berben, amelynek témaja Kina lesz.
A magazin 30 ezres kkv-s adatbazis-
sal rendelkezik, a CBTC pedig tobb
mint 8 éves tapasztalataval és felhal-
mozott tudasaval tud hozzajarulni a
rendezvény sikeréhez.

PERLIGHT SOLAR COLITE:
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Hungary la dich dau tw hap
din d6i v6i cac doanh nhan
nguoi Hoa

Hungary ciing da duoc ra mét nhu
mot dich déu tu hip din tai Dién
dan Doanh nghi€p Hang hi€u Trung
Quéc lan thu 4, t6 chire tai AsiaCen-
ter ngay 24 thang 5 nam 2011. Sau
khi nhimg mdi quan hé véi Trung
Qudc dugce cing ¢d, ngdy cang nhiéu
ngudi ¥ thire duge nhitng co hdi tiém
an trong cac mdi quan hé giao thuong
v6i cac qudc gia ving Vién Pong. Dé
lam duge diéu d6, Dién dan Doanh
nghiép Hang hiéu Trung Qudc la
mdt chuong trinh truyén théng voéi
muc dich gioi thi€u cac thuong hiéu
Trung Qudc thuc sy cho cac thuong
gia Hungary va trong vung Pong -
Trung Au.

Bao ho sé hiru tinh than tai
Trung Quoc

Phan ban Hungary - Trung Qudc
thuoc Phong Thuong mai va Cong
nghiép Hungary da to chirc mot hoi
thado mang tén “Kinh doanh va bao
v€ s hitu tri tué tai Trung Quéc” tai
Cung Ybl vao ngay 8 thang 6 nam
2011. Tai su kién nay, mot birc tranh
tong thé da dugc phac ra vé nhimng
yéu cau quan trong nht lién quan t&i
viéc gia nhap thi truong Trung Qudc,
cling nhur vé méi truong kinh doanh
tai Trung Quéc.

Hop tc véi Dién dan Pau tu
Trung Quoc

Trong nim nay, mot lan nita Dién
dan Pau tu Trung Qubc (China In-
vestment Forum) lai dugc td chuc &
Prague - dién dan nay dé xuéng hop
tac voi AsiaCenter va CBTC. Trong
thoi ky he - thu (thang 8-9), hai ngay
cia hai ngach cong nghiép (cong
nghi€p 0t6, nang lugng tai tao) dugc
t6 chirc & Trung Qudc v6i muc dich
quang ba khu vuc Péng - Trung Au,
ciing nhu khién cic don vi trong hai
ngach cong nghiép nay chung stic lai.

CBTC
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Thuw tin tuce

Trang chii dwgc doi méi

Trang chu cua CBTC (China Brand
Trade Center - Trung tam Hang hi¢u
Trung Qudc) dd duoc lam méi dé
truyén tai thong tin tot hon va d& sir
dung hon. Trén trang chu bang 4 thu
tiéng nay, co thé doc nhitng thong tin
hitu ich vé lich st du 4n, vé nhitng su
kién duogc dy kién, cling nhu vé céac
dich vu do CBTC cung cép.
www.cbtc.hu

Internet mien phi trong cac
toa nha cua AsiaCenter

AsiaCenter dam bao dich vu Internet
mién phi cho tit ca khach véi thim
Trung Tam. Tai ting hai cta ca hai
toa nha, ¢ cac tiém an, cling nhu tai
khoang giita tAng trét va thang may
phong canh, mdi ngay, khich dén
tham AsiaCenter dugc dung Internet
mién phi trong 1 gio.

CBTC s€ dong vai tro chuyén
vién ctiia mét hgi thao

CBTC s& 1a chuyén vién va dia diém
cua Hoc vién Haszon do tap chi
“Haszon” t chirc vao thang 9, ma dé
tai 1a Trung Qudc. Tap chi “Haszon”
c6 dit liéu cua 30 ngan doanh nghiép
vira va nho, con CBTC vé6i hon 8
nam kinh nghiém va tri thiic dugc
tich tu s& c6 thé gop phan cho thanh
cong cua hoi thao.




China Brand Trade Center,
CBTC opened

After several years of prepa-
rations, CBTC (China Brand
Trade Center) opened its gates
with the ‘Exhibition of Zheji-
ang Province Brand Products
with Business Forum’ in Bu-
dapest on 29 June, 2011. The
centre for branded and com-
petitive Chinese products and
their manufacturers is the ex-
tension of the AsiaCenter con-
cept, where visitors can con-
tact Asian traders and investors
directly, cost-effectively while
saving time.

CBTC (China Brand Trade Center)
provides an opportunity to intro-
duce Chinese companies manu-
facturing high-demand products,
applying developed technologies,
in the Central and Eastern Europe-
an region. Zhejiang, China’s most
developed and richest province
with a population of 52 million,
supports CBTC both at provincial
and central government level as
the only overseas project in 2011.
The province located on the South-
Eastern shores is an economic cata-
lyst in China, its GDP is 379 billion
USD per year. The economic man-

CBTC
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agement of the province created a
new business model with the open-
ing of the center, to which they are
committed in the long run. This
new platform is aimed at the mutu-
al trade and investment incentives
between companies.

“The foundation of this centre is a
brand new concept, because Chi-
nese manufacturers can contact
their European customers directly;
this is how trust evolves through
communication, which is very
important in China. This leads to
new cooperation opportunities” -
spokesperson of CBTC, Eszter S00s

)

" - 1 3 .
S0 VEY S

said. “With CBTC we can provide
perspectives in demand and supply
as well.” She emphasized that Zhe-
jlang moving in provided the basis
on which the Chinese can build a
hub in CEE which will be the first
step on a modern Silk Road.

The key sectors of the CBTC con-
cept are: automobile parts, con-
struction materials, electronics and
renewable energy related products
and services. 36 companies came
from Zhejiang province represent-
ing diverse industries like automo-
tive, renewable energy, machinery,
chemical industry, sport equip-
ment and textile industry.

Opening hours in CBTC:

Monday-Friday 10 a.m. - 6 p.m.
Saturday 10 a.m. - 4 p.m.

Our next event:
V. China Brand Business Forum

23-25 November 2011
www.cbtc.hu



